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! evista Voz Latina was created by Adri-
ana's Insurance, the biggest insurance 

brokerage in California, a trusted brand that 
represents the success of a hard working 
Latino family. Today, they count with more 
than 60,000 active members. With more 
than 20 years of proven performance, the 
Adriana's Insurance brand is trusted implic-
itly by its clients. High loyalty to everything 
associated with Adriana's Insurance  is a by-
product of this trust and invaluable bene®t 
to advertisers who partner with them.
From this reliable source, Revista Voz La-

Summary

tina was created to give Adriana's Insurance 
clients and the Hispanic community more 
than a source of information. Revista Voz 
Latina strives to offer Latinos content that is 
simultaneously  positive, thought provoking 
and entertaining; never seizing to amaze its 
loyal readers with its ability to adapt and 
transcend Hispanics ever changing needs 
and expectations. Because clients are highly 
loyal to Adriana's Insurance, they welcome 
Revista Voz Latina into their home every 
month, and look to it for information and 
entertainment.
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Market Overview

�/�0�:�7�(�5�0�*�:���$���.�9�6�>�;�/���7�6�;�,�5�;�0�(�3

· The Nation's Hispanic population 
reached 41.3 million (14% of the total 
US population) as of July 1, 2008. 
According to national estimates, 61% 
are adults in the working range (18-64 
years old). 

· The 44.8 million market continues to 
grow to 102M by 2010(nearly 20% of 
the U.S population by 2020).

· 34 million (78%) of the nations His-
panic population prefers to speak 
Spanish at home. 

· There are 9.9 million Hispanic house-
holds in the U.S.
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Heritage and 
Language make 
Hispanics feel 
¡Bienvenidos! 

Cultural 
relevance 

is KEY.

· Hispanic buying power is increas-
ing at 118%.

· The Hispanic market is valued at 
$630 billion approximately.

· 1 out of every 5 individuals is His-
panic in the national market. 

· Hispanics spend 36% more on gro-
ceries than general population and 
tend to shop more often.

�/�P�Z�W�H�U�P�J�Z���Y�L�W�Y�L�Z�L�U�[���H�S�T�V�Z�[����������
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Revista Voz Latina's marketing options were cre-
ated with small business owners in mind. Whether 
you are looking to promote in a ªclassicº text-only 
classi®ed ad format, or really make a professional 
impression with a full color display ad, Revista Voz 
Latina enables you to reach a broad spectrum of 
consumers. 

Loyal
Readers

"#$%&'&()*+,-+,'(+./+012&'1+013&4-10+(.+,((/,'(+
5#$%&'+&-(1/13(6+351'&7',%%)+6+&-8./9,(&.-+:&(;+
-1:3+2,%#1+&33#10+,3+,+91,-3+.8+4,&-&-4+5#$%&'+
,((1-(&.-+./+3#55./(<

Audience: More than 40,000 readers. 
Distribution: 20,000 copies every month.

Market Overview
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Featuring exotic landscape images from Latin America; selected beautiful and tal  
ented Hispanic women. (No advertisement will be placed on cover.) 

�;�(�9�1�,�;�(���7�6�:�;�(�3��
Segment focusing on exotic and populated tourist sites in Latin America.

�-�<�;�)�6�3���@���4�(�:��
Sports news, photos and columns focusing on ªSports in Seasonº Soccer being the   
primary focus with ª2010 WORLD CUP SOUTH AFRICAº amongst us.  

�;�<���*�6�*�0�5�(����
Monthly recipe featuring the scrumptious delicacies that Latin America has to offer.

�;�(�3�,�5�;�6���3�(�;�0�5�6��
Focusing in on Hispanics with Talent: Existing and upcoming Actors, Singers, De  
signers and Chefs. 

�:�6�)�9�,���9�<�,�+�(�:
Technical speci®cations of new automobiles hitting the market; comparisons and   
buyers notes.

�5�6�;�(�:���*�<�9�0�6�:�(�:
Jokes, fun and interesting facts to stimulate the mind.

�7�(�:�(�;�0�,�4�7�6�:
Cross Word puzzles, Sudoku and other fun-®lled activities.

�/�6�9�6�:�*�6�7�6
Discover what is in store for your astrology sign for the month.

�;�<���.�<�0�(���+�,���-�0�5���+�,���:�,�4�(�5�(
Your weekend guide to events, restaurant, concerts and other places to be. BIG op  
portunity for Advertisers

�(�3���;�(�5�;�6
Current events close to home and throughout Latin America.

�(�7�9�,�5�+�,���0�5�.�3�,�:
Focusing in on basic comprehension of the English language, for the Spanish speak  
ing Latino.     

�(�/�6�9�9�6�:���3�6�*�(�3�,�:
Coupons to local businesses. Focused in on current advertisers.                           

5

Vo
z 

La
tin

a 
M

ag
az

in
e

M
ed

ia
 K

it 
20

10

Magazine Content

Voz LatinaRevista

.com



�4�H�Y�R�L�[�P�U�N���:�V�S�\�[�P�V�U�Z
Adriana's Insurance and Revista Voz Latina's effective in-book, online and special events and unique 
added value create powerful opportunities for advertisers to enhance their message. Revista Voz Latina 
integrated marketing services can be custom-tailored to develop and reach your target audience, join us 
in reaching the POWERFUL Hispanic consumer force. Let us customize our programs to your brand.

�9�L�]�P�Z�[�H���=�V�a���3�H�[�P�U�H���4�H�Y��
�R�L�[�P�U�N���:�L�Y�]�P�J�L�Z���0�U�J�S�\�K�L�!
=>?@>A+
One distinct online property that enables you to 
reach your target audience: www.revistavozlatina.
com 
Develop brand awareness and drive traf®c to your 
website with customized online banner advertising.
"!@>B+CAD@E
Reach a total audience of over 40,000 read-
ers through our print issue of Revista Voz Latina 
AFA>BG
Promote your brand at one of Adriana's Insurance's 
annual events, such as: · Cinco De Mayo · Fiestas 
Patrias

�4�L�[�O�V�K���V�M���+�P�Z�[�Y�P�I�\�[�P�V�U
Racks available at every Adriana's Insurance loca-
tion throughout California. You can count on Re-
vista Voz Latina and Adriana's Insurance to deliver 
your advertising message to more than 4,500 walk-
in customers daily.
Street Team hand-to hand delivery; Our Street 
Team promotes in dif-
ferent areas every day. 
Visiting high density 
Hispanic super markets, 
swap-meets, events and 
high traf®c streets. 
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